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Why Exhibit?

* Network: With Topline Travel Managers & Mice Experts and seek valuable inputs

» Explore: Novel business associations and connections and be a part of the niche fraternity

» Connect & unwind: The event provides you with endless opportunities to meet fellow
attendees and get exposed to new ideas

* Brand awareness: Prominent company branding in TravTalk, M!CETalk, TravelTV.News

Participation

Costis inclusive of:

+ Table space

* One delegate badge

« Over 50 pre-scheduled meetings

« One room, one night accommodation at the host hotel

» One breakfast, lunch and gala dinner

» Entry passes to Networking Gala Dinner

« Prominent company branding in print media & social media

+ Company logo of each participant in the Show backdrops and standees.



Key Trends

The Mice Market size is expected to reach USD 0.93 trillion in 2025 and
F P
grow at a CAGR of 8.52% to reach USD 1.40 trillion by 2030

Source-mordorintelligence.com

% The global (MICE) industry is estimated to reach $2,309.4 billion by 2032,
registering a CAGR of 11.6% from 2023 to 2032

Source-alliedmarketresearch.com

% MICE market size has grown from $978.77 billion in 2024 to $1063.83 billion
in 2025 at a compound annual growth rate (CAGR) of 8.7%.

Source-thebusinessresearchcompany.com

Target Audience

Connect with Directors/ VPs/ General Managers from top
corporate buyers

« FMCG companies  Information & Technology
» Cement industry e Healthcare
 Insurance companies « Automobile

Banking & Finance » Telecom
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Buyers Experience

RAJDEV BHATTACHARYA

Global Head, Travel & Expenses, Wipro

]

For me the real currency is meeting people and that's where
magic takes place. I'm always happy to be part of such shows,
meet people, and that's where | learn most. There is a lot of
information, but that is best used when you meet people and
share your knowledge. | loved the way everything was handled
here.

ANKUSH BINDRA

Category Lead — Mobility Services, Siemens
Limited

N
i d ¥

]

It was a pleasure to attend this show and it was a wonderful
experience meeting all the participants and exhibitors. It is
a great networking platform. We would love to see more of
technology and ground transportation people also because
you already have tourism boards, hotels and other service
providers. It will be an addition to what you're already offering
to the buyers.

AJAY BHATT

Group Head - Corporate Services, Godrej
Industries Group

[

The first event which | attended was in Hyderabad and there
is a lot of connect with so many suppliers that | could work
with quite a few of them. I've already done the contracting
and we have started engaging with them. There are certain

new suppliers and | would love to see more Destination
Management Companies from many other countries.

DR. SANJAY PAI

Vice President- Facilities, Corporate Travel,

It is fantastic to see events like this bringing together
both demand and supply vendors, especially on important
topics such as sustainability, digital transformation, and
technological convergence. Attendees can definitely take
home valuable insights to enhance their own processes.

SUDHA PRASAD

Sr.Manager - compliance (Travel- Industry),
Mphasis Limited

]

This event is one of the best events | have attended. I've
been here for the consecutive second year. | have attended

many international shows, but comparatively, | have a lot of
things to take away from this event. Last time also, it was very
beneficial for my requirements in the corporate segment and |
have the same feeling. Also, the way that it is being conducted
by the DDP team is amazing.

ARUN KESHAVAN (5 a

Managing Travel Program-India, Autodesk -

]

This is my first time attending the Travel MICE show and | met
with a lot of friends, colleagues and mentors. It was great to

reconnect. The topic of the panel discussion and the trends
that Mr. Rajdev spoke about and the panel discussion on Al
was very good.




PUNEET MEHTA

Group Travel and Expense Manager, IQ-EQ

]

Travel MICE show is a good place to network, to know what’s
happening in the market and what are the companies offering.
The exhibitor line-up is very good. There are many hotels and
destinations exhibiting at the event. We are looking forward
to have more variety of exhibitors, especially from travel
technology and Travel Management Companies (TMCs).

JOHN DENNIS LAZAR

Travel and Facility Manager, Sea6 Energy

]

For me, DDP has done an excellent job with this event. It is
truly a one-stop shop for everything—whether it is hotels,
convention centers, MICE movements, or tourism boards.
As a buyer, | have had the opportunity to meet a wide range

of sellers, and it has been incredibly valuable for building
contacts and taking discussions to the next level.

SAGAR PAWAR Ela

Manager, Corporate Travel, Reliance Industries L Pl
-

]

This is the first time | have been to this show and it has been
a great experience. India has emerged as one of the leading

MICE and travel businesses and the entire world is looking at
us and we are proud of that.

AVANTI MEHTA

Admin & Travel Desk Specialist, Hoffmann Group

]

It is a really nice event and | am fortunate to attend it. It is
a good idea that buyers and suppliers are under one roof
together and there is good discussion with us. | got a lot of
new information for myself as well as my organisation. It was
great being here and do good business and networking.

GAURAV NAGWEKAR

Head Corporate Travel, Reliance Industries

One of the key advantages of attending forums like this is
the chance to connect with like-minded professionals and
gain insights into how corporates, suppliers, and SMEs are
navigating the travel industry. Engaging in these discussions
not only broadens our perspective but also helps us identify
new opportunities for collaboration.

MOHAMMED ZUBER MYAGERI

Head of Procurement at FIS Global

]

| have been attending the Travel M!CE & Corporate Show for
the past three years. Also, | want to express my appreciation
for MICE Talk magazine. The information shared through
the magazine enables us to build strategies that align with

industry trends, allowing us to perform our responsibilities
effectively.
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For more information, please contact :
devika@ddppl.com | travelshow@ddppl.com
ritul.malhotra@ddppl.com, +91 9810191852

Hospitality Partner
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HOTEL GRT CHENNAI
Near Chennai International Airport
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